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Somehow we’ve reached July and the world continues to feel upside down. For many brands who 

thought they just had to tough out a short period of change due to Covid-19, the ‘return to normal’ now 

appears distant on the horizon. This report explores how Americans have shifted their approaches to 

spending in 2020 and to what degree they expect things to (eventually) return to ‘normal.’ Survey 

respondents can’t always accurately predict their state of mind, but we hope these findings help 

brands understand which consumer trends are here to stay. This report reflects the online survey 

responses of 2,000 nationally representative US adults between June 19th and 24th.  

Approaches to shopping & spending 

54% of Americans are st icking to their  usual 

brands during Covid-19 and being more thr i f ty  

Covid-19 and the ensuing economic hardships have made American consumers extremely cautious—

54% say they are sticking to the brands they usually buy from during this time. Similarly, 41% say 

they are cautious about trying new products right now compared to only 19% who disagree. With all 

the uncertainty consumers are facing in their lives, they appear to be clinging to their go-to brands for 

stability and ease. No more surprises!  

The ‘consideration’ phase of the purchase funnel has also been lengthened due to Covid-19—54% 

say they are taking more time to consider what they buy and 46% say they’re shopping around to find 

the best deals more than before. With that in mind, it may be wise for brands to reallocate marketing 

effort towards this phase of the consumer journey.  

Half of Americans are trying to buy more from 

local and smal l  businesses dur ing Covid -19 

Covid-19 seems to be ushering in a new era of pride and support for local communities. About half of 

Americans say they have been trying to buy more from local (48%) and small businesses (46%), 

those at greatest risk of not bouncing back from the shutdowns.  

This ‘shop local’ trend is likely to stick around—49% of Americans say they will buy more from local 

and small businesses after things return to ‘normal’ than before Covid-19.  
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What does the future hold?  

Over 3 in 5 Americans say they’l l  want to treat 

themselves after Covid-19 

In promising news for brands, consumers express an eagerness to indulge post-Covid-19 as a 

reaction to the many constraints placed on them throughout the pandemic thus far. This suggests we 

may see a celebratory uptick in spending post-corona, whenever that may be. Over 3 in 5 Americans 

(62%) say they will want to treat themselves when life is back to ‘normal’ and almost half (46%) 

expect to want ‘a little luxury’ in their lives after lockdown. 2 in 5 Americans (41%) feel that social 

distancing will actually leave them with a fuller piggy bank and expect they’ll have more money saved 

after social distancing than when it began.  

 

When thinking about the future, Americans report feeling anxious (57%) and apprehensive (53%), 

though more than half also say they’re optimistic (52% vs. 40% who are pessimistic), suggesting they 

know things will eventually start looking up…and when they do, they’ll be ready to enjoy life again.   
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I’m being more thrifty / watching my money since Covid-
19 started

During Covid-19, I'm sticking to the brands I usually buy
from

I am taking more time to consider what I buy during
Covid-19
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because of Covid-19
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services during Covid-19

Now more than ever, it is worth paying extra for high
quality goods

Shifts in attitudes to shopping and spending
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To get a feel for what consumers will be most eager to return to post-corona, we asked them what 

they have missed most during social distancing. Eating out and traveling topped the list, suggesting 

these are key areas that will see a celebratory boost in spending when this is all over.  

 

If you’d like to know more about our research, get in touch: hello@opinium.com.  

To be notified of upcoming research when it goes live, sign up here. 
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What consumers will want post-Covid-19
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Eating out

Travel

Seeing my family

Being able to move freely
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Shopping
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Watching live sports
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Going to bars
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None of these

What have you missed the most during social distancing?
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About Opinium 
 

OPINIUM is an award winning strategic insight agency built on the belief that in a world of 

uncertainty and complexity, success depends on the ability to stay on pulse of what people think, feel 

and do. Creative and inquisitive, we are passionate about empowering our clients to make the 

decisions that matter. We work with organisations to define and overcome strategic challenges – 

helping them to get to grips with the world in which their brands operate. We use the right approach 

and methodology to deliver robust insights, strategic counsel and targeted recommendations that 

generate change and positive outcomes. 

www.opinium.co.uk    |    research@opinium.co.uk    |    0207 566 3190 
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